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Dear Informed Pilot Participant, 


A 


Thank you for your willingness to provide insight regarding the “Al intention of digital marketers” 
study. 


For the purpose this study, we are requesting your assistance to join other expert panel members 
in critiquing a draft of the attached measurement instrument before it is disseminated for data 
collection. 


Please direct any questions regarding this study or the instructions provided herein to: 


Otis Kopp: okopp001@fiu.edu 
Study Overview 


To achieve this objective, a measurement model has been proposed (Figure 1) in which the factors 
influencing the intention of digital marketers to use Al content creation tools are shown. 


Figure 1 (Measurement Model for the Intention to Use Al Content Creation Tools): 
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Instructions for Review of Survey and Related Materials 


Review of the Survey 


The respondent will be a marketing professional who has worked on a project in the United States. 
The questions are based on the last completed project. The survey consists of three (3) parts: 


1. Qualifier Items 
e Qualifiers refer to questions or statements used to determine if the respondent is eligible 
to participate in the survey and to ensure that the data collected is based on the intended 
population of interest. 
2. Construct Items: 
e Social Influence (SI) 
e Performance Expectancy (PE) 
e Effort Expectancy (EE) 
e Organizational Support (OS) 
e Attitude Toward Al Use (ATT) 
e Technological Anxiety Toward Al (ANX) 
e Intention to Use Al Content Creation Tools (INT) 
3. Control Questions: 
e Control Questions are designed to remove respondents who may affect the overall 
quality of the data that is collected. 


As a reviewer, you are requested to review and evaluate the survey questionnaire. Specifically, 
you are being asked to evaluate each question, the overall flow of the survey, and provide any 
additional feedback you may have. 


The attached reviewer version of the survey contains a list of potential questions along with an 
input box where you may provide feedback related to each question. Definitions for each 
construct are also provided. Please consider the following potential issues in evaluating each 
question: 


e ls the question clear and understandable? 
e ls the question targeted to marketing professionals? 
o Does the question rightly measure the variable of interest? 
e Is the question double barreled? 
o Double Barreled Questions cover more than one topic. 
o They are questions that should be broken up into 2 or more different questions. 
e ls the question leading? 
o A leading question persuades the respondent to answer a certain way. 
e Is the question loaded? 
o A loaded question asks the respondent to rely on their emotions more than the facts. 
o Loaded questions contain “emotive” words with a positive or negative connotation. 
e Is the question confusing? 
o A confusing question lacks clarity. 
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o The question is difficult to comprehend in the desired/required manner. 
e Isthe question ambiguous? 
o An ambiguous question is open to more than one interpretation and has a double 
meaning. 
e Is the question easy to understand and answer? 
o Can the respondent easily understand and answer the question given the provided 
response choices. 


Thank you again for your time and feedback. 


Best Regards, 


Otis Ky 


Otis Kopp 
FIU Doctoral Candidate 
OKopp001 @fiu.edu 
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